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Partner Objective 

Before partnering with the Boston Red Sox, Airbnb had a goal of 
building brand awareness in a unique way.  The innovative travel 
company, based in San Francisco, was interested in gaining a 
more significant market share in Boston as well as develop 
content to be utilized across their various media channels. 

Strategy 

As a ground-breaking company in the travel and lodging industry, 
Airbnb was interested in developing a never-been-done, fully-
integrated campaign with the Boston Red Sox.  Tapping into the 
passion of Red Sox Nation, as well as the extraordinary venue of 
Fenway Park, Airbnb was able to develop a once-in-a-lifetime 
experience for one lucky fan. Utilizing intellectual property rights 
and MLB Advanced Media rights, Airbnb posted a social media 
sweepstakes where fans could enter for the chance to win an 
overnight stay in iconic Fenway Park. 
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How It Worked 

Airbnb promoted the Night at Fenway Park sweepstakes through its 
website as well as Facebook, Instagram and Twitter accounts. 
Contestants entered the sweepstakes by answering the question: 

Is staying overnight at Fenway Park a dream of yours? Tell us why. 

Airbnb and the Red Sox planned a special night for the winner, 
including a private tour and pitching lesson from Red Sox legend, 
Tim Wakefield. 

After sitting front row for the Red Sox vs. Yankees game, the 
sweepstakes winner and guest were served a private dinner on the 
Green Monster.  Afterward, they were escorted to their room for 
the evening – a fully furnished, Red Sox-themed luxury suite. 

Results 

The Night at Fenway sweepstakes was one of the most successful 
campaigns in Airbnb history. Highlights include: 

•  20,500 entries over 9 days (8/12-8/20/15) 

•  >114 million impressions across all media – print, digital, 
broadcast 

•  52 original online publications discussing the event 

•  217,000 video views on Facebook 


